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The research addressed the concept of "the future identity of industrial products
and its variables," which reflects their continuous evolution under the influence of cultural,
technological, and environmental factors. This concept is rooted in the philosophy of
becoming, linking the past, present, and future, with a focus on the role of nostalgia
(longing for the past) in reshaping identity by merging heritage elements with modern
innovations. The research problem was formulated through the following question: What
are the variables of the future identity of industrial products? A descriptive methodology
was adopted to analyze the sample, and the researcher concluded that the design preserved
BMW?’s iconic luxurious and sporty identity while adapting it to global market demands
for electric vehicles, such as adopting sleek aerodynamic lines that reflect modernity. It
also provided advanced customization options, such as mood-adjustable LED lighting and
integrated entertainment systems tailored to individual user preferences..

Results: - that the design preserved BMW’s iconic luxurious and sporty identity while
adapting it to global market demands for electric vehicles, such as adopting sleek
aerodynamic lines that reflect modernity. It also provided advanced customization options,
such as mood-adjustable LED lighting and integrated entertainment systems tailored to
individual user preferences
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Conclusions:

1. The future identity of the product relies on its flexibility to adapt to the stages of the life cycle (launch,
growth, maturity, decline), as the BMW i7 successfully leveraged technological and environmental
innovations to strengthen its competitive position.

2. The spatiotemporal process contributed to strengthening the identity by interacting with cultural values
(luxury and performance) and individual customization, creating a balance between the brand's collective
identity and consumers' personal expectations.

3. Heritage elements (such as sporty design) contributed to arousing nostalgia, while modern innovations
(such as electric technologies) reinforced the product's future image, achieving a balance between
symbolic and functional sustainability.

4. The design succeeded in evoking collective memory through heritage symbols, while meeting modern
emotional needs through customization and interactive technologies, strengthening brand loyalty in the
context of global market transformations.

Identity:
Identity refers to the characteristics and traits that distinguish an individual or group. It is not a fixed, ready-made,
or final entity but rather "an open project toward the future," intertwined and interactive with reality and history.
*(Al-Naima, Mishra Abdullah, 2001)*
Industrial Product:
An industrial product is a commodity produced using machinery and organized labor within systematic industrial
processes, aiming to meet market needs or serve as inputs in subsequent production processes. The term
encompasses everything manufactured in large quantities through specialized production lines, whether raw
materials, intermediate components, or final products ready for consumption or commercial use. This type of
product is characterized by reliance on technology and systematic planning to achieve efficiency and standardized
quality.
(Kotler, P., & Keller, K. L., 2023)
Futurism:
Futurism refers to an intellectual, philosophical, or artistic movement focused on the future and its anticipated
developments and changes, emphasizing technological progress and socio-cultural transformations. The concept
revolves around envisioning the future and perceiving it as a space for creativity and evolution.
(Await Abdurrahman, 2004)
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