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ARTICLEINFO ABSTRACT

Article history: The research tagged with (the social capabilities of the simulated industrial
. products of the organism and its relationship to aesthetic preference) was concerned with
Received 21 May 2024 studying the phenomenon of the social capabilities of the simulated products of the
Received in revised form 3 June organism that affects the role of social capabilities in adding the aesthetic preference dye
2024 of the identity of the industrial product for the purpose of meeting and filling the consumer's
need, so the research problem is represented by the following question: Are social
Accepted 6 Jime 2024 capabilities related to the aesthetic preference of the mimic industrial product of the
Published 1 August 2025 organism (robot)? Research is a step to study and define the concept of social capabilities
and their relationship to designing the simulated products of the organism.

As for the research methodology, it resulted in the selection of the research sample
Keywords: according to its proximity to the study objectives. Products from CEREVO and Keenon
Aesthetic Preferences, Social contained the year from (2020 to 2023). (5) samples were chosen by a intentional sample
Abilities. Industrial Products of two appropriate models for the research requirements. It contained a description of the

’ models and their analysis and containing the results and conclusions that the researcher
leads to, the most important of which are: the aesthetic preferences in the design of the
industrial product and their relationship to social capabilities play an essential role in
emotional treatment and motivated by aesthetics to form the foundations of an interaction
between man and the industrial product through (direction, emotion, complexity).
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Conclusions:

1.

Directionality was strengthened in the first and second models through compatibility with innovative
characteristics that are contemporary with modernity and tend toward high symbolism and a sense of
pleasure.

The emotion in the first and second models was characterized by the clear, curved lines and surfaces it
contained in its design, as well as by achieving interaction between the consumer and the robot in performing
its technical function.

The first model had a moderate degree of complexity in its external appearance and according to the general
shape techniques in designing the model, while the second model had a low degree of complexity in its
external appearance despite achieving repetition, which gave an aesthetic image containing information and
shape techniques in a short time.

Attitude has a role in achieving familiarity and social skills among the consumer, through which it works to
achieve aesthetic preference in the design of the industrial product.

Emotion plays the role of achieving familiarity among the consumer’s social skills through which he works
to achieve aesthetic preference in the design of the industrial product.

The complexity factor is achieved to some extent because it depends on employing design elements in the
product for the purpose of meeting the consumer’s need and ways of using it clearly in achieving high
familiarity and social skills through which aesthetic preference is achieved in the design of industrial
products.

According to the theses that were adopted according to the research literature, aesthetic preferences in the
design of the industrial product and their relationship to social capabilities play a fundamental role in
emotional processing and are stimulated by aesthetics to form the foundations of interaction between the
human being and the industrial product.

An industrial product can take on the characteristics of human characteristics to a certain extent, which in
turn can make the exchange with technology a more attractive and acceptable experience. While trust is an
important factor in building relationships with robots, the presence of skepticism can add an additional
dimension to the decision to trust a product. In order to begin to understand how to build trust with robots
and reverse negative ideology.

The emotional interaction between the industrial product and the recipient is one of the basics of acceptance
of the product. Concepts of familiarity are not limited to an attempt to promote the product or are limited to
being only a profitable marketing issue. Rather, it is an essential part of the inevitable necessity of preserving
human psychological health as part of the moral well-being that industrial institutions are supposed to take
into account in light of the increasing acceleration of innovations that would increase the feeling of alienation
and anxiety for the consumer due to his feeling of competition from products that mimic his human identity
at this stage. Subsequent development of design concepts.
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