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ARTICLEINFO ABSTRACT
Article history: This research delves into the depths of cultural marketing and its significance in
Received 17 February 2024 shaping contemporary graphic achievements. The study addresses how cultural
Received in revised form 22 marketing is used to influence audience interactions and responses, especially
April 2024 amid the rapid transformations in the design field. Thoughtfully crafted messages
Accepted 28 April 2024 are promoted, targeting audiences with specific cultural backgrounds, leveraging
Published 15 May 2024 diverse cultural references such as language, customs, traditions, and religion, to
achieve a profound and lasting impact. The research highlights the increasing
Keywords: importance of understanding how prevailing environmental and social factors
Marketing influence the audience's comprehension and acceptance of design works,
Cultural particularly in the fields of tourism and graphics. Design with a cultural

dimension serves as a bridge for effective communication and the enhancement
of cultural identity. The research aims to define the strategies of cultural
marketing and their reflections in contemporary graphic design, identifying the
importance of this study for students and professionals in this field. The research
includes a definition of the concept of cultural marketing and its impacts,
providing recommendations and suggestions for its effective application in
graphic design. The study focuses on forming a conceptual and practical
knowledge framework for understanding and applying cultural marketing in the
field of graphic design.
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