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ARTICLEINFO ABSTRACT

Article history: Design is the key to many promotion and marketing problems at the present
. time, and it is the source of ideas that present design solutions as communicative messages.
Received 10 September 2023 Therefore, design is a priority in knowledge, understanding and know-how, as it provides
Received in revised form 19 these advertising topics with more content and connotations to produce meanings that are
September 2023 characterized as persuasive and directive on a level. Commercial exchange and the
provision of goods, and this is what necessitated the existence of working mechanisms and

Accepted 19 September 2023 functions for both concepts, design and promotion, as they are two trends that differ in their
Published 1 August 2025 ways and meet in one goal. This matter is important in presenting advertising topics that
take a commercial approach to touch the needs of individuals, society, organizations and

production companies, which necessitated identifying the most important Those design
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Conclusions: To achieve the research objective through analysis, the following conclusions emerged:

1. Advertising promotion relies on the outputs of a formally simplified and semantically in-depth idea.

2. The communication process stems from topics of interest to society, providing a reliable starting point
for deriving meanings and their apparent philosophy, along with the characteristics of the identified
product, especially commercial ones.

3. The creative process is interconnected through continuous communication, which feeds ideas into the
recipient (the audience) by presenting new products and focusing on aspects previously unimportant to
the recipient.

4. The use of images and writing achieves a relational dimension for the exchange of meanings and
appropriate interpretation, which accelerates the process of understanding and insight relied upon by
advertising promotion.

5. Need is the active agent in providing promotion, based on the inactivity of marketing and demand for
the product. Promotion thus reinforces the product and presents a positive and positive image of the
product. Promotion precedes advertising, is in line with it, and ends with it through the presentation of
offers and continuous reductions, support, increases, and decreases, as strategies for framing promotion,
especially local commercial advertising promotion.
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